
Tweet All About It 

How Social Media is Changing the 
Media Landscape 



What is social media? 
 

Web-based and mobile applications that allow 
individuals and organizations to create, engage and 
share user-generated or existing content in digital 
environments through multi-way communication. 

 

 



Some statistics 



Every minute of the day 



If Facebook were a country, it would be 
the world’s third largest. 
 
1 billion users 



 

YouTube is the second largest 
search engine in the world. 



New Yorkers received tweets about an 
East Coast earthquake 30 seconds 
before they felt it.   



“The moment we are living through is the 
largest increase in expressive capability in 
human history.”  
 
Clay Shirky, author of Here Comes Everybody. 



How did we get here? 
He retraces the four primary media 

revolutions. 





Then the Internet 
 

First medium in history that has native 
support for groups and conversation at the 
same time. 

 

 



Major changes 
 

 Internet becomes the mode of carriage for 
all other media as that media gets digitized. 

Media less a source than a site of 
coordination. 
 



Major changes 
Audience can be producers not just 

consumers. 
 



Legacy media 
Designed to fashion one message and 

broadcast that to group. 

 

Two-way conversation is limited. 

 

Philosophically opposed to the idea its 
audience can be producers. 



Twitter 
 Invented as internal communication tool  

 

 Based on SMS (small message service) 

 

 Messages restricted to 140 characters 



First tweet 
 From Jack Dorsey: 

 

“just setting up my twttr” 

 

twttr later became Twitter 



Early reviews 
 “Using Twitter for literate communication is about as 

likely as firing up a CB radio and hearing some guy 
recite ‘The Iliad.’ ” – Bruce Sterling, journalist 

 

 “This is like the Seinfeld of the Internet – a website 
about nothing.” – anonymous commenter on a blog 
about Twitter.  



Twitter 
 517 million users 

 340 million tweets a day 

 500,000 million new accounts daily 

 

 



Twitter 
 Influential in the Arab Spring uprising. 

 



Twitter 
President Obama would leverage it so masterfully.  

 



Twitter 
The Pope would open an account. 

 



Twitter 
Changing the way journalists  

 gather the news 

 interact with their audience  

 distribute the news 







Hashtags 
#UNL 

 

#LNK 

 

#NELEG 
 



Some hashtag examples 
 Twitterfall 

 Hootsuite 

http://twitterfall.com/
http://hootsuite.com/dashboard


How journalists use it 
 Provide real time news. 

 Link to their work. 

 Develop personal brands.  

 



How journalists use it 
 Engage audiences, create community. 

 Connect with people, sources. 

 Crowd source content. 

 Get questions answered. 

 









Twitter  
 News travels fast. 

 Osama bin Laden’s death: 12.4 million tweets an 
hour. 

 Sense of immediacy. 

 Collapsed the news cycle. 

 Frenzy of Newtown. 



Social media fallout 
Put pressure on the news cycle and 

publication. 

 Journalists develop more sophisticated 
verification systems. 

Learn new ways to communicate and 
develop best practices and standards. 

 

 

 



Social media fallout 
Legacy media no longer act as gatekeepers. 

Everyone is a publisher. 

 

May take on more of a curator role. 
 



Social media fallout 
 

Need to innovate and get ahead of the curve. 

 

Adapt to the expectations of today’s 
audience. 



Social media fallout 
Can social media and legacy media co-exist? 

Or will they become one and the same? 

 

What will the role of reporters be in the 
future?  
 

 

 



Social media fallout  
What should we teach journalism students? 

 

How do we protect the watchdog role of the 
media in this fast-changing media 
landscape? 

 



Disruption  
Isn’t limited to the legacy media. 

 



“The pace of technological change will 
not abate. It will only quicken. To think of 
this as a period of transition from one 
state to another is unwise.” 

– Richard Gingras, director of news and social 
products for Google 
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