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How journalists + 

communication professionals 

use social media 

 Provide real time news. 

 Engage audiences, create community. 

 Connect with people, sources. 

 Develop personal brands.  

 Link to their work. 

 Crowd source content. 

 Get questions answered. 
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Social media platforms 

 Facebook – engaging your audience, 

crowdsourcing, getting buy-in, creating a 

buzz 

 Twitter – communicating with your 

audience (deadlines, reminders) 

 Instagram – engaging audience, creating 

a buzz 

 Tumblr – creating a buzz 

 



Establish goals 

 And seek out the best social media 

platform to achieve those goals. 

 Be inspired and get great ideas 

 Engage community (increase sales)  

 Crowd source content (get better content, 

get better buy-in, increase sales) 

 Create a buzz (increase sales) 

 

 

 



Get inspired 

 Create a Pinterest page where you can 

curate examples of great design. 

 Pinterest 

 Behance 

 Yearbook companies 

 Create a Twitter list where you can get 

good ideas for stories.  

http://pinterest.com/
http://www.behance.net/
http://www.walsworthyearbooks.com/showcase/


Using Twitter to develop ideas 

 Picking the brains of smart people; 

reading great journalism.  

 

 Great way to monitor news, events and 

happenings in your community. 

 

 Inspiration for story ideas. 

 

 



Beat reporters’ nirvana 

https://twitter.com/
https://twitter.com/wpjenna


Twitter lists 

 You can make your list private or public. 

 You’re the only person who can see your 

private account.  

 You don’t have to actually follow the 

people who are in your list. 



Who to follow? 

 can follow the lists of others 
 Picking the brains of smart people; 

reading great journalism.  

 

 Great way to monitor news, events and 
happenings in your community. 

 

 Inspiration for story ideas. 

 



Finding helpful people to 

follow  

 Topsy – idea-generator 

 WeFollow – can search for experts, 
influencers 

 Twellow – a mixed bag 

 Listorious – find followers and experts. 

 Twiangulate – discover inner circles. 

 Socialmention – real-time search 

 Advanced Twitter search – by subject or 
location  

http://topsy.com/
http://wefollow.com/
http://www.twellow.com/
http://twiangulate.com/search/
http://socialmention.com/
https://support.twitter.com/articles/71577-using-advanced-search


Who to follow? 

 Twitter hashtags 

 City  

 University  

 State government  

 Schools 

 



Some hashtag examples 

 Twitterfall 

 Hootsuite 

http://twitterfall.com/
http://hootsuite.com/dashboard


Brainstorming 

 Who would you want in your list?  



Crowdsourcing 

 Engaging your audience to help you 

develop ideas, find sources and do 

reporting – and read your publications! 



Testing out ideas; finding 

sources 

 Crowdsourcing 

https://twitter.com/pdxcommute/status/294902594227286016




Crowdsourcing 

 Denver Post: Parents raiding their 

children’s credit during the recession 

 Looking for a 20-something person whose 

credit had been trashed by parents who 

had taken a social security number for 

loans and other credit services 

 Found her through Twitter 



How could crowd-sourcing 

help you? 

 And what social media platform would 

be the best for doing that? 



Create a buzz 

 Develop a big strategy that could last all 

school year long. 

 

 Or have mini-events throughout the 

school year. 

 

 



Strategies: Dr. Pepper 

 Http://panelpicker.sxsw.com/vote/4612 

http://panelpicker.sxsw.com/vote/4612
http://panelpicker.sxsw.com/vote/4612


Strategies: Grey Poupon 

 https://www.facebook.com/greypoupon 

https://www.facebook.com/greypoupon


Create a buzz 

 Facebook polls to nominate people for 

awards or next year’s theme. 

 Who will be “Homecoming King” or “Most 

Likely to Succeed.” Facebook (or Twitter) 

 Who will win the game tonight? Predict 

the score – closest wins. Facebook or 

Twitter.  



Facebook tips and tactics 

 Create a great impression on Facebook by 

choosing a stunning and/or interesting cover 

photo.  

 Create a unique look by trying out some of 

the many apps to customize your page. 

 Photos and videos get more views (and 

interaction) than text.  

 Posts with photo albums garner more 

engagement. 



Facebook tips 

 Pin or highlight some of our best content so it 

stays on the page for all to see.  

 Don’t be afraid to have a conversation with 

your audience. That’s why they call it “social 

media.” 

 Solicit funny stories: most embarrassing high 

school moment or most memorable field trip. 

 Look at your analytics to determine the best 

time to post. 



See what others are doing 

 https://www.facebook.com/pages/Missio

n-High-School-Yearbook/238556149515568 

 

 

 https://www.facebook.com/pages/Oran

ge-High-School-Online-

Yearbooks/156264604444075 
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Instagram tips and tactics 

 Give your audience a sneak peek during 

the year. Pick your best photos to entice 

them to want to buy! 

 Engage with your followers if you can. 

Don’t just post photos; try to keep a 

conversation going.  

 Read the Instagram blog for ideas and to 

keep current. 

http://blog.instagram.com/post/13459751558/middleoftheroad


Instagram tips and tactics 
 Join the Instagram theme days: #WHP 

(Weekend Hashtag Project) or #TBT 
(Throwback Thursday, which would be great 
for showing old Yearbook photos or baby 
pictures).  

 Best caption-writing contest. (Could also do 
on Facebook.) 

 Where’s the mascot? Have them go through 
photos you have posted to find the one that 
has the mascot hidden somewhere in the 
photo. (Could also do on Facebook.) 

 



Tumblr tips and tactics 

 Great for curating content (reblogging 
photos, short snippets of content). 

 High school fashion 

 Arts and entertainment 

 Sports 

 Interest areas 

 High school mottos, sayings 

 Intermix original content when you can – 
plus reminders, giveaways, etc. 





YouTube and Vine 

 Creating video that you can showcase on 

Facebook, Twitter and Instagram. 

 http://journalism.unl.edu/jacht-ad-lab 
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