
JOUR 491 |Multimedia Reporting                                                  

Mondays |9:30-10:45 a.m. | Room 28 | Andersen  

Wednesdays | 9:30-10:45 a.m. | Room 228 | Andersen 

Instructor:  Michelle Carr Hassler | 243 Andersen | 
mhassler3@unl.edu | blog | twitter | delicious |Google Drive 
email: michellecarrhassler@gmail.com | 402-472-7050 | 402-
580-5816 (c) 
 
 
It’s All About the Story 
 
Buckle up and get ready for a wild ride! Journalism is changing rapidly, and as a result, new 
graduates need to be competent in a variety of online journalism skills, in addition to the basics 
of writing and reporting. This course will focus on helping you develop proficiency in a variety of 
multimedia skills and knowledge to prepare you for this fast-changing environment.   
 
While this course will help you navigate a number of different technologies, it is first and 
foremost a journalism course. So the focus will be on the journalism – the reporting and the 
story – not on the tools. This course also will help you develop the important traits of being a 
critical thinker and problem solver.  
 
You will learn the basics of creating online story packages: planning, pitching, reporting, editing 
determining the best use of multimedia and visual presentation. After taking this class, you 
should possess many of the online skills sought by employers, in addition to creating digital 
work you can showcase in your portfolio. You should be prepared to move seamlessly into the 
capstone course, where you will have the background and skills to create advanced multimedia 
story packages for publication. 

PREREQUISITES:  JOUR 160 (or the former JOUR 162 and JOUR 163 under the 2012 
bulletin) and JOUR 202. 

REQUIRED TEXTS AND MATERIALS: 

• Journalism Next by Mark Briggs, Second Edition, ISBN: 978-1-4522-2785-6.  

• The Associated Press Stylebook and Briefing on Media Law (recent edition).  
 

• 16 GB SDHC, Class 6 flash memory card with a compatible compact card 
reader. The card and card reader are available on Amazon and most computer stores. 
This will be your personal memory card for audio and video recordings. Be sure the one 
you buy is a Class 6 and has a card reader. 

OFFICE HOURS: 

• Mondays and Wednesdays: 3-4 p.m. 
• Thursdays: 10 a.m.-noon 

http://www.newsnetnebraska.org
mailto:mhassler3@unl.edu
http://michellehassler.wordpress.com/
http://twitter.com/michellehassler
http://www.delicious.com/tags/mhassler3
mailto:michellecarrhassler@gmail.com


When possible, it's always a good idea to email me before you show up for office hours. If you 
need to meet outside of these hours, just email me and we'll schedule something.   

REQUIRED SOFTWARE/APPS: 
 
You will want to have personal accounts opened in all of these as soon as possible (and there 
may be more as the semester progresses): 
 

• Blackboard 
• Facebook (the course Facebook link) 
• HootSuite 
• Storify 
• Dropbox 
• YouTube  
• Wordpress  
• SoundCloud 
• Screengrab software 

 
OPPORTUNITIES TO LEARN: You will learn through lecture, discussion, reading, hands-on 
activities, exercises and assignments. You will develop skills to create online story packages with 
multiple elements, including text, visuals (video, photos, graphics), audio, interactivity and 
presentation/navigation. 
 
Assignments will include:  

 
• Three online news‐feature story packages (one of which is the final project) and a social 

media package (livetweeting, Web story and Storify). These assignments need to be 
approved by the instructor before work begins; the format for story pitches will be 
specified for each assignment. Each online news-feature package will include at least 
three multimedia storytelling elements (text, audio, audio slideshow, photos, video, 
informational and/or interactive graphics.) The first two packages will have required 
multimedia elements; the elements used in the final project will be determined by you 
and the story idea you have developed. (See below for specific schedule for these 
packages.) 
 

• Start (or continue) a blog and create at least five posts during the course of the semester. 
(One of those posts will be a timeline you create.) You will be evaluated based on the 
Web-writing concepts presented in class and in the readings. 
 

• Several smaller multimedia exercises related to online content, photography, video, data, 
mobile and graphics. These may be in‐class assignments or assignments with a longer 
deadline.  Some may be easy; some may be more complex.  Some may be graded; some 
may not.  But these will not be busy-work assignments; they will be designed to help you 
practice important skills. 
 

• Participate in group note taking/editing for the class. Each week one of you will be 
assigned to take class notes via Twitter using the course hashtag, #j491. A second person 
will be assigned to curate those notes into a Storify. The curator/editor will need to 
curate the tweets, add links and additional information for better context, then post the 
Storify link to the Facebook class page within 24 hours.  This will give you additional 

https://www.facebook.com/groups/586023384774739/


experience using Twitter and Storify and provide a great resource for the class. Those not 
taking notes can focus on the course lectures and discussions. A schedule will be 
distributed. 
 

• Quizzes over the text and any additional reading. 
 
 

• Short reflections posted to Blackboard. You will be asked to reflect specifically on the 
work you did for the four major assignments. Don’t forget these because you won’t 
receive a grade on the multimedia assignment unless you post the reflection on time. 
These need to be completed by the next class period after the four major assignments are 
due. For the final project, the reflection must be submitted at the same time as the final 
project.  

MAJOR ASSIGNMENT SCHEDULE 

Learning to manage time wisely is a key trait for journalists because they must juggle multiple 
stories and projects. You’ll need to practice good time management in order to stay on top of 
these assignments and do your best work. My advice: Start now to organize your thoughts and 
do some reporting to get ready to pitch these assignments. And don’t wait until the deadline to 
create and complete your blog – keep it updated throughout the semester so you don’t get 
overwhelmed at the end. 

 
Online Package 1: Photo slideshow, short Web story and embedded audio. You will be 
focusing on a story about a tailgater at the Oct. 5 home Husker game. You’ll be choosing 
the tailgater to feature so choose wisely (and if possible, scope out good prospects at 
earlier games).  
Package due: By class time on Monday, Oct. 7. Upload as draft to NNN website. You 
also will need to post a link to the draft story in Blackboard assignment.  
Reflection due: Wednesday, Oct. 9. Use Blackboard assignment. 
 
Online Package 2: Video, short Web story and graphic. You will be profiling an 
immigrant (someone not native to this country) business owner or worker. 
Pitch due: Monday, Oct. 14. Post pitch to Blackboard. 
Package due: By class time, Wednesday, Oct. 30. Upload as draft to NNN website. You 
also will need to post a link to the draft story and a link to the YouTube video in the 
Blackboard assignment. 
Reflection due: Monday, Nov. 4. Use Blackboard assignment. 
 
Social Media Package: Live tweet, Web story with additional information + Storify of 
your tweets in chronological order. 
Pitch due: By class time, Monday, Nov. 11. Post pitch to Blackboard. 
Package due: Depends on the event – but all packages must be done by Nov. 22. Web 
story must be posted to your blog within 24 hours of live tweeting. Web story must 
include link to Storify, which should display your tweets chronologically. Please also post 
your blog link in the Blackboard assignment. 
Reflection due: Wednesday, Nov. 13. Use Blackboard assignment. 
 
Blog: Four written posts + a timeline post. 
Blog due: By class time, Monday, Dec. 2. Post your blog link to Blackboard assignment.  
Reflection due: Wednesday, Dec. 4. Post to Blackboard assignment. 



 
Online Package 2 (final project):  
Pitch due: Nov. 4 
Package due: Wednesday, Dec. 11. Upload as draft to NNN website. You also will need 
to post a link to the draft story and a link to the YouTube video in the Blackboard 
assignment. 
Reflection due: Nov. 4. Use Blackboard assignment. 

GRADING 

Every major assignment and most exercises will have a posted rubric (on Blackboard) with 
grading criteria so you will know what is expected. You will earn letter grades for all your work 
based on the following:  

• 20 percent for exercises/assignments and story pitches 
• 25 percent for four major assignments: first two multimedia story packages, live tweet 

and blog.  
• 35 percent for final multimedia story package. 
• 10 percent for class participation (collaborative note taking) 
• 10 percent for reflections and quizzes 

COURSE GRADING SCALE: 
 
A+ = 97-100  B+ = 87-89  C+ = 77-79  D+ = 67-69 
A    = 93-96  B    = 83-86  C    = 73-76  D    = 63-66 
A-  = 90-92  B-  = 80-82  C-  = 70-72  D-   = 60-62  F = 59/below 
 
ATTENDANCE POLICY: You are expected to attend every class. Two unexcused absences 
could result in you failing the course, so please, talk to me when you must miss a class. 
Obviously, serious illness or family emergencies are legitimate reasons for not attending, but try 
when possible to let me know ahead of time. If you are going to miss a class, it is your 
responsibility to:  

• Notify me   
• Make-up the missed assignments. Please note that your grade may drop for late 

assignments. 
 
EMBRACING COMPLEXITY:  Successful journalists possess the ability to deal with 
complexity.  This course will challenge you technologically but it will be excellent preparation for 
what you will face in today’s high-tech communication world. We will purposefully use a variety 
of technology in new and different ways in both the classroom and for online storytelling to give 
you experience juggling these new tools and technologies. To be successful in this course, you 
will need to read instructions very carefully and follow them to the letter. Please don’t ever 
hesitate to ask if you have questions, but always read the course notes first. They will be posted 
to Facebook.  
 
Here is a breakdown of what programs we will use and how we will use them:  
 
Blackboard – Where you can find assignment details, assignment rubrics and the syllabus. I 
also will post links to tutorials and additional resources there. You will upload all exercises and 
assignments (or links to the exercises and assignments) to the grade center. You also will be 
taking the quizzes in Blackboard. Please familiarize yourself with Blackboard; tutorials are 
available on the course site. 
 

https://my.unl.edu/webapps/portal/frameset.jsp


Facebook – We will have a closed Facebook page that we will use for any general questions you 
may have or to post items of general interest to the class. You need not be friends with your 
classmates to participate. I suggest you configure Facebook so that you get an email alert with 
any new post. Here is where the note taking editor will post the Storify link and I will post 
course announcements, etc. 
 
Twitter – As an aspiring journalist, you should be using Twitter every day. I will use the #j491 
hashtag to share interesting journalism-related material – and I would encourage you to do the 
same. You also will be using it for collaborative note taking. All of your class tweeting will be 
done on your own account. 
 
HootSuite – you may be enrolled in HootSuite University for the semester. More details to 
follow. 
 
Storify – you will be using this to curate tweets from an assignment you will cover and to edit 
and curate notes from class. You will use your own account. 
 
NewsNetNebraska website – Here is where you will upload as drafts your multimedia story 
packages, with the hope that they will be good enough to publish.  
 
To access the site: 
 Username: your first initial, followed by a period, followed by your last name - all  lower 
 case 
 Password: Stylebook (uppercase S) 
 
NewsNetNebraska server – here is where you will store your video project files and edit your 
video timeline. Look for your folder within the JOUR491 folder. 
 Username: jmc-newsnet 
 Password: Stylebook (capital “S”) 
 
SoundCloud – sign up for an account. You will be using this to store an audio story to upload 
to the NNN site. 
 
GoogleDrive – you may be sharing drafts of stories here for feedback and you will be working 
with Excel sheets and Google Fusion tables. 
 
YouTube – this is where you will post your video exercises using your own account and where 
you will get feedback from me. You will need to upload the link to the YouTube videos to 
Blackboard in order for me to grade them; I will in turn give you the feedback link.  
 
Any video you do for one of the multimedia packages will need to be uploaded to the NNN 
YouTube account (youtube.com/NewsNetNebraska): 

Username:  newsnetnebraska.cojmc 
Password: stylebook (NOTE: In this case, stylebook is lowercase) 

 
COURSE OBJECTIVES: The overarching goal of this course is to help you become fluent in 
the reporting tools and storytelling options that today’s journalist needs to know in order to be 
successful in the digital era.  Here are the specific learning objectives: 
 

• Understand the basic principles of Web and mobile writing, including 
o How to shape stories that make sense for time-starved readers.  

https://www.facebook.com/
https://www.facebook.com/groups/586023384774739/
https://twitter.com/
https://hootsuite.com/
https://storify.com/
http://cojmc.webfactional.com/wp-login.php?redirect_to=http%3A%2F%2Fcojmc.webfactional.com%2Fwp-admin%2F&reauth=1
https://accounts.google.com/ServiceLogin?service=wise&passive=1209600&continue=https://drive.google.com/%23&followup=https://drive.google.com/&ltmpl=drive
http://www.youtube.com/


o How to think of your audience and the audience needs (time-pressed, two-way 
conversation, etc.) as you produce stories for Web publication. 

o Use the basic principles of linking and curating to provide context and additional 
information on the Web. In other words, help the reader sort through the vast 
material on the Web to find information that matters.  

o Understand the basic principles of search engine optimization (SEO). 
o Create Web-friendly headlines, subheads and links.  

 
• Understand and practice how to use digital and social media tools for news gathering 

and distribution, including 
o Verification of information. 
o Knowledge of enhanced digital reporting techniques. 
o Use of social media for reporting, distributing news, curating information and 

engaging the audience.  
 

• Understand the basics of how the Internet works, how to use very basic HTML code and 
how to use a content management system.  

 
• Understand how to augment a story with basic data journalism and simple visualizations 

through: 
 

o Basic data literacy, including where to find data, various common file types, 
importing data into a spreadsheet, basic data cleaning and normalization. 

o Basic analysis, including sorts, sums, minimum, maximum, rankings, measures 
of central tendency, percent change, rates and ratios.  

o Basic visualization for the web, including elements of visual communication, 
chart choices, scale, sourcing, interactivity and embedding into a publication 
system.  

 
• Understand and demonstrate the principles of good visual and audio storytelling, 

including:  
o How to use photography and video to demonstrate action, reaction and emotion. 
o How best to watch, find and photograph subjects. 
o How to use light, framing, composition, positioning and sequencing in 

photography and video.  
o How to structure visual projects, including how to write a story script 
o How to edit photographs, audio and video. 
o How to interview for visual storytelling, how to record sound and how to use 

narrative audio to add appropriate story details in support of interviews and 
visual elements 

o How to write compelling captions for photographs.  
o How to integrate visual information into cohesive visual communication, creating 

unity and balance within the image or images, and using visual communication to 
produce compelling multimedia stories. 

 
• Understand the concepts of multimedia storytelling, including what elements are best for 

telling particular aspects of stories and how to provide layers and context with the 
different elements. 

 



ACEJMC COMPETENCIES:  The College of Journalism and Mass Communications is 
accredited by the Accrediting Council on Education in Journalism and Mass Communications 
(ACEJMC). This course addresses the following ACEJMC competencies:  
 

1. Write correctly and clearly in forms and styles appropriate for the journalism profession, 
audience and purposes students serve;  

2. Apply tools and technologies appropriate for the communications professions in which 
they work; 

3. Conduct research and evaluate information by methods appropriate to the 
communications professions in which they work; 

4. Critically evaluate their own work and that of others for accuracy and fairness, clarity, 
appropriate style and grammatical correctness; 

5. Demonstrate an understanding of professional ethical principles and work ethically in 
pursuit of truth, accuracy, fairness and diversity; 

6. Demonstrate an understanding of the diversity of peoples and cultures and of the 
significance and impact of mass communications in a global society; 

7. Apply basic numerical and statistical concepts. 
 

ACADEMIC INTEGRITY: In journalism, we take ethics very seriously. As an aspiring 
journalist, you are expected to demonstrate integrity and follow the Society of Professional 
Journalists Code of Ethics. In the classroom, that means also following the UNL Student Code of 
Conduct as outlined in the UNL Bulletin. Plagiarism is a fireable offense in the journalism 
profession. Students who plagiarize may receive a failing grade on an assignment or for an entire 
course and may be reported to the Student Judicial Review Board. The work a student submits 
in a class must be the student's own work and must be work completed for that particular class 
and assignment. Students wishing to build on an old project or work on a similar project in two 
classes must discuss this with both professors.  
 
Academic dishonesty includes:  

• Handing in another's work or part of another's work as your own.  
• Turning in one of your old papers (including something you wrote in high school) for a 

current class.  
• Turning in the same or similar paper for two different classes.  
• Using notes or other study aids or otherwise obtaining another's answers for a quiz or an 

examination.  
 
Anything and everything you include in your papers that comes from another source must be 
attributed with proper citation. That includes ideas and opinions. Plagiarism consists of using 
phrases, sentences or paragraphs from any source and republishing them without alteration or 
attribution. The sources include, but are not limited to, books, magazines, newspapers, 
television or radio reports, websites and other students’ papers.  
 
STUDENTS WITH DISABILITIES: Students with disabilities are encouraged to contact the 
instructor for a confidential discussion of their individual needs for academic accommodation. It 
is the policy of the University of Nebraska‐Lincoln to provide flexible and individualized 
accommodation to students with documented disabilities that may affect their ability to fully 
participate in course activities or meet course requirements. To receive accommodation services, 
students must be registered with the Services for Students with Disabilities (SSD) office, 132 
Canfield Administration, 472‐3787 voice or TTY.  
  

http://www.spj.org/ethicscode.asp
http://www.spj.org/ethicscode.asp


DIVERSITY: The College of Journalism and Mass Communications values diversity, in the 
broadest sense of the word – gender, age, race, ethnicity, nationality, income, religion, 
education, geographic, physical and mental ability or disability, sexual orientation. We recognize 
that understanding and incorporating diversity in the curriculum enables us to prepare our 
students for careers as professional communicators in a global society. As communicators, we 
understand that journalism, advertising and other forms of strategic communication must 
reflect society in order to be effective and reliable. We fail as journalists if we are not accurate in 
our written, spoken and visual reports; including diverse voices and perspectives improves our 
accuracy and truthfulness. In advertising, we cannot succeed if we do not understand the value 
of or know how to create advertising that reflects a diverse society and, thus, appeals to broader 
audiences. 
 
 
 
 
 
 
COURSE SCHEDULE (subject to change; additional exercises may be added):  
 
Date Quiz Topic Reading/assignment/exercise due at 

next class 
Aug. 26  
(M 28) 

 Course introduction; 
syllabus quiz; skills 
assessment; shared 
note-taking. 

Chaps. 1 + 2 

    
Aug. 28  
(W 228) 

YES Blogging, posting and 
coding 

Coding tutorials 
Blog and coding exercise due 

    
Sept. 4 
(W 228) 

 Story ideas; writing 
for the web 

Chap. 11 

    
Sept. 9  
(M 28) 

YES Writing for the web Story ideas exercise; first blog post 

    
Sept. 11  
(W 228) 

 Interviewing & profile 
writing 

Foreword and Introduction; Chap. 5 
Profile of classmate due; post profile to 
Blackboard assignment 

    
Sept. 16  
(M 28) 

YES Multimedia 
storytelling 

Chap. 6 

    
Sept. 18  
(W 228) 

YES Photography  

    
Sept. 23  
(M 28) 

 Photography  Five best photos due; include in a 
PowerPoint and upload to Blackboard. See 
tutorials on Blackboard.  

    
Sept. 25  
(W 228) 

 Audio Chap. 7 



  
 

  

Sept. 30  
(M 28) 

YES Photo editing/ 
uploading to NNN site 

Chap. 8 

    
Oct. 2 
(W 228) 

YES Video 
storytelling/uploading 
slideshows to NNN 
site/ 

 

    
Oct. 7 
(M 28) 

 Video shooting 
techniques/story 
pitching 

Husker tailgating package due, upload to 
NNN as draft; watch video editing tutorials 
online 

    
Oct. 9 
(W 228) 

 Video sequencing 
exercise 

Read/watch video editing tutorials online; 
written pitch due for multimedia 
personality package – profile of 
minority/refugee business owner or 
worker.  

    
Oct. 14 
(M 28) 

 Script writing/video 
editing 

Video sequence exercise due. 

    
Oct. 16 
(W 228) 

 Go over pitches; 
interviewing diverse 
sources.  

Chap. 9 + data journalism readings, TBA 
 

    
Oct. 21 
NO CLASS 

 NO CLASS NO CLASS 

    
Oct. 23 
(W 228) 

YES Working with 
timelines/interactive 
graphics 

 

    
Oct. 28 
(M 28) 

 Telling stories with 
data 

Graphics/data exercise due; post to 
Blackboard assignment 

    
Oct. 30 
(W 228) 

 Telling stories with 
data.  

Multimedia personality package due; 
upload to NewsNet site + post links to 
Blackboard assignment 

    
Nov. 4 
(M 28) 

 Social media for news 
distribution 

Chap. 4 
Final project pitch due 

    
Nov. 6 
(W 228) 

YES Social media for 
reporting/verification 

Graphics/data exercise due; post to 
Blackboard assignment 

    
Nov. 11 
(M 28) 

 Verification/digital 
reporting 

Live tweet pitch due (must choose a news 
event that occurs between Nov. 12 and Nov. 
22)  

    



Nov. 13 
(W 228) 

 Digital reporting Chaps. 3 + 10 
Verification exercise 

    
Nov. 18 
(M 28) 

YES Social media 
engagement 

 

    
Nov. 20 
(W 228) 

  Live tweet assignment must have been 
completed by Nov. 22. Be sure to post links 
to Blackboard assignment 

    
Nov. 25 
(M 28) 

 Looking ahead: 
innovation in 
storytelling 

 

    
Nov. 27 
NO CLASS 

 NO CLASS NO CLASS 

    
Dec. 2 
(M 28) 

 Looking ahead : 
innovation in 
storytelling 

 

    
Dec. 4 
(W 228) 

  No class; schedule draft review session for 
final project 

    
Dec. 9 
(M 28) 

  No class; schedule draft review session for 
final project 

    
Dec. 11 
(W 228) 

  Final multimedia story project due; upload 
to NewsNet site and post links to 
Blackboard 

 


